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When Branding Matters: Always 
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What’s a Brand? 
Unique, jargon-free 
value proposition. 
“Get it” in 15 secs: 

• REACT 
• REMEMBER 
• REPEAT 
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What’s Not a Brand? 
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No Brand Without GutShare 



GutShare: Tap Corporate Emotions 
Power 

Reputation 

Paycheck 
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People Like to Blend, Not Stand Out 
(the antithesis of branding) 



Racing Toward Commoditization 
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Vein vs. Artery 



Raising Capital  
Requires a 

Strong Brand 
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