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Branding Is Your #1 Priority

All Other Corporate Activities Branding

The Way to Make Your Point

© 2014 BeUniqueOrBeIgnored.com
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Branding. You Do the Math.

BRAND*
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When Branding Matters: Always
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What’'s a Brand?

Unique, Jargon-free
value proposition.
“Get It” In 15 secs:

« REACT
« REMEMBER
« REPEAT

Be Unique or Be Ignored™
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What’s Not a Brand?

Jargon Makes You Generic

No Brand

Be Unique or Be Ignored.com
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No Brand Without GutShare

GutShare™ Is

Mindshare Is Meaningless
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GutShare: Tap Corporate Emotions
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People Like to Blend, Not Stand Out
(the antithesis of branding)

The CEO CHALLENGE

| Why is your company different
from all other companies?

Be Unique or Be Ignored.com
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Racing Toward Commoditization

Be Unique or Be Ighored.com
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Vein vs. Artery

€ 2010 Marc H. Rudow
MarcRudov.com

Your Product Is Not a Market

MARKET e INDUSTRY
(Demand) s ot (Supply)

= People * Price : * Products
* Places + Promote * Services

@ 2010 Marc H. Rudowv
MarcRudov.com
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Raising Capital a
Requires a VAR
Strong Brand &
/60

Be Unique or Be Ignored.com
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I still don't get it.
~” Explain again to our viewers,
in 15 seconds, without jargon,
why customers
REALLY NEED

Be Unique ol Be Ighored.com
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Lasting Impressions

"} - I“.

WHO CREATES THEM?

Committees?

Amateurs?

THINK AGAIN

Be Unique or Be Ignored.com
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The CEQ's Guide to Branding
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Own My Book Today
Be Unique Or Be Ignored.com
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